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The 10" European Conference on Creativity and Innovation

Date: 14-17 October 2007.
Target number of participants: 400.
Venue: Copenhagen Business School.
Sponsors at present: Coloplast A/S
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Grundfos A/S
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Plougmann & Vingtoft A/S

ECCI X aims to dissect and reanimate the debate on innova-
tion and creativity. Our two target areas will be to ...

e ... focus on the removal of the boundaries between lab
and home, between product and user, and to rethink and
recreate the whole dynamics between user, creativity
and innovation

¢ ... begin the process of dismantling and recreating inno-
vation and creativity as such - and ultimately, to inno-
vate innovation.

The roles are changing. Innovation has historically been the responsi-
bility of companies and institutions racing to meet the needs of the
ever-demanding customer. It was a one-way relationship from scien-
tist to user, from market to consumer, from lab to home. In that so-
ciety, the result of the creative process was a new product.

In a full-blown knowledge society, the result of the innova-
tion/creative process is yet another innovation process, involving
end-users and other stakeholders in the creation of a product. This
leaves the innovation process open-ended, like a perpetual motion
machine.

We know that the agenda of innovation and creativity has been re-
written and will be again. For now, the user has captured the stage,
playing the lead. From personal customisation to open source soft-
ware development, users are taking over as creative innovators. The
distinction between lab and home is dissolving. Immaterial values are
on the increase: A product is not always physical but may be a ser-
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vice, a concept. What would the iPod® be without the iTunes® ser-
vice?

ECCI X aims to revitalise the debate about the user's role in creativity
and innovation. A debate on this subject is necessary, since user-
driven innovation ranks high on the academic and corporate agendas
and it therefore deserves reflection and rethinking.

However, we do not believe it is sufficient to focus on user-driven in-
novation alone. In order to stay ahead of the game, we must bring
about a shift away from thinking about “product related innovation”
or “user driven innovation” and move into the realm of developing -
and eventually selling - our knowledge about innovation/creative
processes, thus innovating innovation in order to make that our chief
commodity.

Future innovation will be collaborative and the distinction be-
tween user and inventor will be dissolved. Creative invention
will be a social process. "Co-Creation”.

Every second year since 1989, the European Association for Creativity
and Innovation — EACI - has hosted ECCI, the European Conference
on Creativity and Innovation. The purpose of ECCI is to facilitate co-
operation and cross-fertilization between academics, businesses and
educators in the field of creativity & innovation.

While the European perspective is maintained by the EACI, many
European countries also have one or several nationally based organi-
sations whose objective is to develop and exchange knowledge about
creativity and innovation in an international forum. In Denmark we
have the Danish Initiative for Creativity and Innovation, IKI, which
has been able to attract many of the larger Danish corporations to
the organisation. IKI has established a partnership with CBS, Copen-
hagen Business School, and this partnership will now be extended
through their co-hosting of ECCI X in 2007. Together, IKI's extensive
network within international innovation communities and the ac-
claimed academic track record of CBS hold the promise of a great
conference.

We strive to create a conference on creativity and innovation with a
high degree of coherence between theme and methods, framework
and content. We intend to take our own medicine and to go beyond
traditional conference preparation and methods. To fulfil this aspira-
tion we have included Zentropa WorkZ in the scope and planning of
ECCI X since their core competence is specifically to create spectacu-
lar and interactive events.
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We want to emphasize storytelling and interactive elements by invit-
ing the participants to take an active ownership and engage in crea-
tive co-creation - both during the planning process as well as during
the conference. We regard diversity as a positive and creative force,
and approach it as such in the framing of the programme.

Our ambition is to produce an exceptional and truly innovative event
that attracts both national and international interest and that man-
ages to utilise the creative synergy between academics and practitio-
ners.

At the present stage there only exists a draft program outline, please
see attached.

Keynotes

All keynotes will be held in the central “"Atrium” area. Currently the
following keynote speakers have confirmed their participation (in or-
der of appearance in the draft program):

Scott Isaksen, President of the Creative Problem Solving Group

Joe Tidd, University of Sussex

Anne Kirah, Acting Dean of 180° Academy

Jargen Vig Knudstorp, CEO of the LEGO Group

Niels Due Jensen, group chairman of Grundfos

Professor Robert Austin, Harvard Business School

Ernest Gundling, co-founder and managing director of Aperian

Global

Professor Marianne Stokholm, Aalborg University

o Professor Jacob Buur, head of Center for User Centred Design
(Mads Clausen Institute, University of Southern Denmark)

o Colonel Rolf C. Smith, jr., The Virtual Thinking Expedition Com-
pany

o Uffe Elbaek, Chairman of the KaosPilot Intenational Board

o Kirpal Singh, Singapore Management University

O O O 0O O O O

O

For more information, please see WWW.ECCiX.0rg or the attached
description of the keynote speakers.

Core Elements of the Programme

e Blitz Presentation Market
The initial day of the event features a very intensive program with
brief blitz presentations. The purpose is to give every participant
an optimal foundation for planning the rest of the event. Also the
Blitz Presentations bring fourth all academic papers early in the in
the event so that they can contribute to later discussions and
workshops.
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Creative Reflection Zones

The conference houses a variety of “"Creative Reflection Zones”,
each arranged and facilitated by a host, specialized in conveying
creative processes. The reflection zones are used throughout the
conference for digesting the numerous inputs from the seminars
and workshops. "How can I apply what I have learned? - What is
the SO WHAT?"

Crack the Nut Workshops

One of the main features is a series of workshops, where academ-
ics and practitioners join forces in solving specific cases. The work-
shops may involve a broad spectrum of topics and themes, from
specific product challenges to personal creativity and innovation
processes.

Paper Jam Sessions

Another main feature is the Paper Jam Sessions where a “band-
leader” blends a humber of academic papers in a comparative dis-
cussion.

Best-practice samples
Intensive presentations of exceptional cases and projects from the
frontline of innovation and creativity.

Toolbox presentations
Practitioners demonstrate their favourite tools and methods inter-
actively.

Evening Mingling
Every evening features a social session in the Danish spirit of
“hygge”, each located in a different part of Copenhagen.

Other ideas on the list

Virtual archetypical hosts.

As people check-in on the website they will be asked to answer
some general questions regarding their interests and preferences.
Based on their answers, the website suggests a nhumber of “the-
matic tours” through the conference program. A virtual host, an
archetype avatar, hosts each thematic tour.

Start and end video confessions.

As part of the check-in all participants make a short video testi-
monial where they reflect upon their expectations. Likewise every
participant makes a similar video testimonial at the end of the
conference where they sum up their key learning points. After the
conference all testimonials are uploaded to the website, where
they act as a knowledge database.
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e Exhibition of “unfinished products”.
At the heart of the event there will be an exhibition of innovative
products that are “unfinished”. The Danish Design Centre will
sponsor the exhibition.

ECCI X calls for several types of contributions:

e Academic Papers - to be presented and discussed in the Paper Jam Ses-
sions (See attached Call for Papers).

e (Academic and Practical) Problems - to be presented and discussed in
the Crack the Nut Workshops.

e Hosts - each Creative Reflection Zone needs a host. Each host facilitates
a process of group reflection in between the many inputs at the confer-
ence - "How can I use what I have learned? - What is the SO WHAT?".

e Samples - short presentations of concrete projects and extraordinary
examples of creativity and innovation in action.

e Likewise we call for: Toolbox presentations. Please share your favourite
tools and methods by demonstrating them interactively! - send a de-
scription of your favourite tool and how you would like to demonstrate it.

e Weird Stuff! — do you not feel that what is on your mind matches any of
the contribution boxes? Then submit anything you like to the Weird
Track.

All types of contributions will be subject to a review process. Aca-
demic Paper submissions are processed through the usual blind peer-
review process.

Call for Academic Papers

Examples of and reflections about knowledge development within in-
novation and creativity processes are called for. Paper submissions
should specify clearly what is creative and new in the paper. This is
an effort to use creativity and innovation in dealing with the papers,
in addition to being their theme.

As a creative way of running the tracks, an opponent will be present-
ing the main creative or innovative points for discussion, replacing
the traditional paper presentations.

Time schedule for paper submissions

e March 1, 2007: Deadline for abstract submissions

e May 1, 2007: Notification of acceptance from Review Committee
e September 1, 2007: Deadline for full paper submissions

e October 14-17, 2007: ECCI X Conference
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The members of Review Committee are:

e Prof. Jan Buijs, Delft University of Technology, President of the EACI.

e Prof. Mette Monsted, Copenhagen Business School.

e Prof. Olaf Fisscher, University of Twente, Editor Journal of Creativity and
Innovation Management.

e Prof. Robert Austin, Harvard Business School.

e Prof, Daniel Hjorth, Copenhagen Business School.

Call for Problems
ECCI X calls for problems or issues that can be dealt with in the Crack
the Nut workshops, where practitioners and academics join to offer
each other different perspectives on the issues presented.

The issues can be diverse, as long as they are worth working with for
an international group of creative people.

We suggest this model for framing the ideas:

Individual level

Organisational
level

Societal level

Creativity
dimension

Personal creativity
Personal develop-
ment

Creative space
Climate and culture

Societal culture

Innovation
dimension

Intra- / entrepre-
neurship
Management devel-
opment

Product development
Innovation manage-
ment
Implementation

Social and public in-
novation

Conditions for entre-
preneurship

The workshops will exploit the exceptional chance to create creative
meetings and synergies between researchers and practitioners and
prompt a dialogue on how the phenomenon of creativity and innova-
tion is tackled among researchers as well as practitioners.

Call for Hosts

ECCI X seeks a host for each of the Creative Reflection Zones. Each
host facilitates a process of group reflection in between the many in-
puts at the conference - "How can I use what I have learned? - What
is the SO WHAT?"

Call for Samples

We call out for inspirational cases to be presented as extraordinary
examples of creativity and innovation in action. From odd product de-
signs and unique business models to exceptional development or
work processes and innovation tools.

Call for toolboxes

Please share your favourite tools and methods by demonstrating
them interactively! — send a description of your favourite tool and
how you would like to demonstrate it.
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Call for Weird Stuff!

The conference is open for contributions that are out of the ordinary,
from exhibitions to events, happenings and installations. Submit any-
thing you like to the Weird Track.

Conference Venue

The conference takes places at Copenhagen Business School’s newest
location, called “Kilen” (The Wedge), in the heart of Copenhagen. The
building is organized around a huge central “Atrium” area. This area
will be the main point of gravity throughout the conference and it will
be utilised as the location for the main keynote sessions. All other
sessions will be located around the central “"Atrium”.

The Wedge is located very close to Copenhagen’s new Metro system.

Join the creation!

We are open for suggestions, comments and initiatives regarding the
conference programme - and in fact, because we want to be consis-
tent and because we really mean business when we talk about open
and user-driven innovation, we challenge you to influence the confer-
ence programme and create the conference as you would like it to be.
Please don’t hesitate to send your comments to:

e Arne Stjernholm Madsen, head of the Conference Planning.
E-mail: astm@novonordisk.com
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Sponsor a Guest.

Corporate guests can sponsor the entrance fee for a participant
without sufficient economic means (especially artists and stu-
dents). The sponsorship and matchmaking is facilitated on the
website.

Sponsor a workshop
The Crack-The-Nut workshops offer good opportunities for placing
your company in an active role.

Sponsor a Keynote

It’s possible to support the participation of each of the conferences
internationally renowned keynote speakers through a personal
sponsorship.

Sponsor an Event
E.G. sponsor a social event.

Etc.



